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Being a designher without losing your soul
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COLOR PALETTE

HEX Color Code #4fa8a8

Web Safe #669999
RGB 79,168,168
CMYK 53,0,0, 34

HEX Color Code #ch77a0

Web Safe #CC6699
RGB 197,119,160
CMYK 0, 40, 19, 23

CRUSTA

HEX Color Code  #000000
Web Safe #000000
RGB 0,0,0

CMYK 0,0,0,0
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BUSINESS CARD
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LET dESIGN GROOVE YOUR BUSINESS
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Kuni Kobashi
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